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When it comes to innovation, Islamic finance
IS still at an early evolutionary stage...

Carriage evolved into Early Auto

Wooden Bridge evolved into Early Steel Bridge
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Developing hybrids and creating
differentiation is the next logical step

Transitory phases for Islamic finance
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Banking on competitive
Focus on unigue nature and advantage vis-a-vis
potential of Islamic contracts conventional finance
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Thus far, the big-ticket segments have
received the most attention

Broad Banking Segments
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For a player to be a successful innovator, a
number of factors need to be satisfied

Demand Considerations Supply Considerations

Competitiveness
Shari'a Compliance is
Not Enough

Metrics
Customer Segmentation
Demand Driven

Corporate Culture
HR/Incubators

Industry Consensus
Standardisation of Contacts

Basics
Service Provision/Operational Efficiency
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